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G: What will the weather be like tomorrow?
B: It's going to rain a lot.

G: It's quite sunny now.

B: Yes. Check the weather forecast here. It says it's going
to rain on Monday.

® Check the weather forecast here.
@ Are you sure?

® Can | help you?

@ Can you show me something else?
® What are you worried about?
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@ invent: to make, design or think of a new type of thing
@ discount: a lower price than usual

® explode: to break up into pieces violently

@ unique: almost the same in appearance, character or quality
® budget: a plan for spending money
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@ A: Can | help you?
B: Yes. I'm looking for a gift for my friend.
@ A: Are you sure?
B: Yes, I'm quite sure.

® A: How about this hat, then?
B: Oh, it's unique. | love it.

@ A: What will the weather be like tomorrow?
B: | changed my mind.

® A: Which team will win today, the Reds or the Blues?
B: The Reds. They're the better team.
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We want to give students a chance to learn how
volcanoes work. Students will make their
volcanoes and see how they explode. I'm sure this will

own

be fun. Come and join our science camp!
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G: Look at this program, Liam. This Saturday is Science
Day, and there are lots of interesting activities.

You mean April 21?
: Yes. All the activities look fun, and they're all free.

All of them? Are you sure?
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: Yes, I'm quite sure. | saw it on the poster. Anyway,
which ones are you interested in?

B: | want to go to the drone-flying class the most.
How about you, Somi?

G: Well, | want to go to Dr. Lee's lecture on Al.
B: Oh, | like that, too. Let's go to both classes.

G: Let's see. The drone-flying class is on Saturday
aftemoon, and Dr. Lee's lecture is on Sunday
morning.

B: Perfect. | can't wait.
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M: Hi, can | help you?

G: Yes. I'm looking for a traditional Korean souvenir.
It's for my dad.

M: How about this fan? It is really popular.

104

Hmm...

M: How about this hat, then? This is a gat, a traditional
Korean hat for men.

Oh, it's unique. | love it. How much is it?
: It's 30,000 won.

: That's a little expensive.

= O 2

: We can give you a discount if you buy two. It'll be
25,000 won each.

G: That's perfect! I'll get two hats, then.

Whiteout was invented by Bette Graham. In 1956,
Graham was working at a bank in Texas, USA. At that
time, people had to retype the whole page when they
made even a small mistake. Graham was a bad typist,
so she needed a solution.

One day, Graham saw some window painters. When
they made a mistake, they corrected it by simply
painting over it. The next day, she made her own white
paint and used it @ to correct her typing mistakes.
Surprisingly, nobody noticed! Soon, everybody at the
bank began using it.
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® Who is the girl looking for a souvenir for?

@ What was the first item the man recommended?
® What is the gat made of?

@ How much is one hat originally?

® How many hats will the girl buy in the end?
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@ can you show me something else?
@ how do you spell it?

® what will the weather be like?

@ can you give me a discount?

® are you sure about the price?
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@ | really want to go home now.

@ My dream is to become a doctor.

® | have some homework to finish tonight.
@ He went to the store to buy some milk.
® It is hard to solve this math problem.

10. H29| W81 LX|SHK| = R2?7(3E)

D $HHS Bette GrahamOf 2Jo LWHE|AULCE.

@ Bette Graham EIALAO| St 23H0jIA USHCH.
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Do you think you are a smart shopper? Well, you may
think you are, but hold on! There are various marketing
strategies which influence your decisions. Learning
about them will make you a smarter shopper.

(@) The first webcam was invented to watch a coffee
pot. (@) In 1991, Dr. Quentin Stafford-Fraser and Dr.
Paul Jardetzky were working at a computer lab in
England. ( ® ) To work better, they needed lots of
coffee. However, there was only one coffee machine in
the building. (@) As a solution, the two researchers set
up a camera in front of the coffee machine. (® ) The
camera took pictures of the coffee pot three times a
minute. With special software, all the researchers in the
building could see the pictures on their local network.
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So, they had to make many disappointing trips
to the empty coffee pot.

@ @ ®

X ofg 28 o1

=320 EotrlL.[13-14]

Somi: I'm looking for a lipstick for my mom.
Salesperson: How about this (50-dollar lipstick)?

Somi: Expensivel | thought | could buy a lipstick for 30
dollars.

Salesperson: This (40-dollar lipstick) is also popular.
Somi: That's better!

Dr. M: Hold on, Somil Your budget is 30 dollars,
but you are buying a 40-dollar lipstick. The
40—dollar lipstick sounds cheap only because the
salesperson showed you a 50-dollar lipstick first.
This is an example of the anchoring -effect.
Usually, the first piece of information @ becomes an
"anchor” and ® influences the shopper's decision. In
your case, the b50-dollar lipstick was the anchor.
Somi, don't just rely on the first piece of information
that is given to you.
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@ affects
@ corrects
® explodes
@ invents
® forgets
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Junho: What? The sale ends in two hours? @ If |
don't buy the sneakers now, | will have to buy
them at a higher price.

Dr. M: Stop, Junho! Youre buying the sneakers just
because you dont want to miss the sale. You're
falling for a hunger marketing strategy. If people can
buy a product only for a limited time, they often feel
"hungry" for it and want to buy it. About missing the
sale, dont worry, Junho. ® Youll soon see a similar

sale again.
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@ bored — happy

@ anxious — relieved

® excited — disappointed
@ sad — angry

® indifferent — surprised
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@ | don't know if he will come tomorrow.

@ | wonder if the story is true.

® Can you tell me if you have a brother?

@ Let's ask him if he likes pizza.

® If it rains tomorrow, we will stay at home.
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Yuna: That's the hottest dress on social media now.
Lots of people are wearing it. | have to get that
dress, too!

Dr. M: Wait, Yunal You only want the dress
because you saw it again and again on social
media. It isn't just you. There are a lot of people
who fall for a viral marketing strategy. Why?
Information about a product can spread quickly and
widely on the Internet, ®

If a product becomes hot on social media, people
naturally want to have it. Yuna, just remember that
a popular product isn't always right for you.

18. H= g7t @0 S0iZ L= 7

@ just like a "virus"

@ because it is an anchor

® with a limited time sale
® to buy it at a higher price
® by returning it to the store

19. g ZE20 oiet Ee=z 7+8 MAE

Q: Why does Yuna want to get the dress?
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Mt. Tambora, a volcano in Indonesia, exploded in
1815. The explosion created a huge cloud of ash, so
crops failed around the world. ( ® ), people didn't
have enough food to eat. ( ® ), this made traveling
difficult. Why? In those days, people rode horses,
but many horses were killed for food.

®
@ As a result - Surprisingly
@ As a result - However
® For example - Surprisingly
@ In addition - Therefore
® For example - However
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Dr. M: Wait, Yuna!l You only want the dress because
you saw it again and again on social media. It isn't
just you. There are a lot of people ® who fall for a
viral marketing strategy. Why? Information about a
product can spread quickly and widely on the
Internet, just like a ‘virus." ( ), if a product
becomes hot on social media, people naturally want
to have it. Yuna, just remember that a popular
product isn't always right for you.
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® Do you know who he is?

@ Who is that boy wearing a blue shirt?

® | met a girl who can speak French well.
@ Tell me who broke the window yesterday.
® Who do you want to meet at the party?
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@ Usually @ As a result
@ On the other hand ® By the way

® Instead
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The pop-up toaster D was invented ( @ ) Charles
Strite in 1919 in the USA. In the 1900s, many B: How about this small bag?
restaurants served @ burnt toast. Charles ® didn't
like burnt toast, so he @ inventing the pop-up
toaster. | think it is a great invention (® ) it ® makes
perfect toast every time.

G: Well, | don't really like the design.
CE A2 20 FAR0R?
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(1) The explosion created a huge cloud of ash. (2%)

-> A huge cloud of ash the explosion.

24. A2 LE T O-® B0 oA M0| ST R2?(3T)
(create, by, was)
@ @ ® @ ®
(2) People had to retype the whole page. (3%)
-) The whole page by people.
25. $29| W81 YX[5ls R2?(4dH (have, to, retype)
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@ The window was breaked by the strong wind. 1. OIS TS 09| CIHZ TS &t HHMOF AlRSH 74,
® You doesn't have to get up early on Sundays. (buy, invent, Korea, have to, clean)
© The boy who plays the piano is my brother. 2. 4 ABAwhich = tha)2t +SHIE 2F 28I 2
@ If it will rain tomorrow, | will stay at home. 3. TEALif7t OlTl= A2¥Eult have toS] REYE Zafd A
® The cookies were made by my sister. 4. U0 S| this robot, in S| TS AAR FIfoHH
15Ht019] oF 2oz RME A (F0h ML)
® Do | has to clean the classroom today?

@ This is the house that was built in 1990.
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